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ABOUT CLIENT

Fjorda is a brand renowned for its omega-3 fish oil capsules, blending
Norwegian purity with specialized EPA+DHA formulations. With a focus on
sustainability and a commitment to being drug-free, Fjorda offers super-
concentrated supplements designed to support overall well-being, enhance
beauty from within, and target specific aspects of the body for optimal health
at every life stage.





STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

Product Quality 

Specialized Formulations

Sustainability Practices

Safety and Purity

Purchase in Partner Website 

No previous online presence 

Lack of Historical Customer
Data

Expanding Omega Market

Strong Client Retention

Effective Competitive
Communication

Ad testing phase costs; 

Tracking and Meta
attribution inaccuracy; 

Competitive Market 

 

SWOT ANALYSIS



KEY STRATEGIES
IMPLEMENTED

Brand Awareness  Strategy:
We initiated an Ads strategy with compelling ads showcasing testimonials and client feedback,
highlighting the distinct benefits of Fjorda Omega to stand out from competitors to build solid brand
recognition and trust. 

Sales Funnel Optimization:
We focused on retargeting strategies to build data while driving immediate sales while operating on a
limited budget. The sales funnel was streamlined for a seamless journey from awareness to
conversion, ensuring brand recognition and efficient ROI short term. 
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CAMPAIGN KPI’S  

CTR CPP ROAS

14.7

5  MONTHS OF COOPERATION

Return on Ad Spend 

32 KR

Cost Per Purchase

 6.3

Click Through Rate



PROGRESS OVERVIEW
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CONCLUSION  

WITHIN A SPAN OF FIVE MONTHS, WE WITNESSED SIGNIFICANT IMPROVEMENTS,
STARTING FROM GROUND ZERO AND ACHIEVING AN ABOVE-AVERAGE RETURN ON AD SPEND
(ROAS) WITHIN ALREADY THE INITIAL MONTH. THE POTENTIAL FOR SCALING IS LIMITLESS,

AND THE PROGRESS ACHIEVED THUS FAR ESTABLISHES A ROBUST FOUNDATION FOR
CONTINUOUS EXPANSION. DESPITE CHALLENGES SUCH AS STOCK SHORTAGES AND

LIMITED BUDGET SCALING, WE CONSISTENTLY MAINTAINED OVER 800% ROAS, WHILE
CONCURRENTLY ENHANCING SALES VOLUME AND AD ENGAGEMENT. FURTHERMORE,

VALUABLE DATA WAS GATHERED THROUGHOUT THE PROCESS. 



REACH OUT TO US 
FOR ANY QUESTIONS.

EMAIL 
info@adomatiq.io

WEBSITE
https://www.adomatiq.io/




